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YBD:
How to Zig’ in a
world that ‘Zags’



It's origindl. Its daring, Itsunicue.
It’s thefuture, butnotas youknowit.
It's nothingyou'e everseenbefore.

ItstheUKsbestnewtalent.
Itsinsolentandexcellent.

It's doingwhatyouonlydreamabout.
It's beautiful.it’s bold.

Its whatyou'vebeenwaitingfor:




Thrilledtobe showcasing
theirtalent.




Not until youngbritishdesigners.comlaunchedin 2010 was
there a single platform that represented talent based in the
UK.

With our country bursting at the seams with brilliant
designers, it’s hard to believe no one had thoughtto bring
them together before.

We now have over 60 of them in our stable. Some you will
have heard of. Some, maybe not. They have all broken rules
and risked everything in pursuit of their dreams.

They share a desire to create singular brands that may not
appeal to all people, but resonate deeply with those that
they do.




MATCHES
FASHION.COM



We joined Twitter in February 2010.
We now have nearly 20,000 followers.
More and more people started writing to us through
Twitter...and we’ve found lots of new and exciting

designers this way too.

We use social channels to promote all of our designers,
work with bloggers and find new talent.

You can follow us;
On Twitter @YBDfashion
On Instagram @ybdfashion

On Facebook /youngbritishdesigners







742posts 1,204 followers

www.gemmacarmichael.co.uk

VOGUE

The Most Colourful Of
Carnival Jewels

Notting Hill Carnival over the Bank

hether you're heading g Hill Carnival oves
Holiday weekend ie: 2
inspiration from the fantastic and bold costumes seen on the

inier climes, draw

Vest London streets

hoose jewellery that shouts just as o
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stuck in to the action or dancing the

ng on beir,

¢ carnival - cither watching the

the sidelines,

the many sound stages - pick from Fegue's edit of 13 grs

embellished picces of jewellery to ensure you stand out from the crowd.

Eleanor Bolton

Cotton bracelet, £46 a¢ Youngbritishdesigners.cor

gemmacarmichael

Following

1,088 following

Gemma Carmichael i+ JeFashion stylist // London J

) gemmacarmichael

Followi
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gemmacarmichael ‘Not so squeaky clean’
new story out %47 for @cakemagazine
shot in Ibiza with the gorgeous
@ohlydiagraham ¥ @

Photography @melanieelbaz

Art Director @lizsheppard13

HMU @ruthfunnelimakeup
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stpr @jenniferloiselle lg-oeaveiahp«
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credits
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Fashion: Out & Out Winners

By ANNA WOODHA!
PUBLISHED: 00:32, 10 September

INE and LUCY COX
71 UPDATED: 1

Our pick of the new-season coats. Buy before they fly!
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We have built ourselves quite a reputationin
thelast fiveyears. Allegedly it is said that if you
get on YBD then the big name stockists will sit
up and take note. And that is just fine by us.
Any retailer insisting upon exclusivity at an early
stageis cruel to afledglingbrand.

We love that we take a designer, tweet or
Instagram theirbrilliance and they then get
contacted by Liberty or Colette.
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EUDON CHOI



Charlotte came to see us at the farm with her
macabre, drug image scarves! We took her,
then Harrods did (but made her remove drug
images!) & now she has a whole RTW
collection & is coming to HK with us.



We were her very first stockist and
now Lily is in Liberty, Tomorrowland &
Colette Paris.

Lily Kamper




Hugely successful & stocked
worldwide.

Rejina Pvo



We took her first collection, she burst into
tears as she didn’t think she was cool
anymore having returned to fashion after
having a family & now she’s is EVERYWHERE
from Matches Fashion to Liberty to Urban
Outfitters!

Aries




We mentored Teija as part of Colin
McDowell’s Fashion Fringe and had
her very first collection; she too
has joined Renli Su in Dover Street
Market this season.

Telja



We’re not in London.
Really?

Yes, we're born and bred in
the Midlands.

Our PR Agency is London
based.

They make sure everyone
knows about YBD.

Not just in the UK.




What’s in a name?

Who are you?
(7 seconds)

WhoamI?
Who are we?

Looks aren’t
everything

Retail isin the detail




Farrah came to us after last year’s
presentation.

And we’re buying her next collection.

Her collections take inspiration from plant
and skeletal structures to create eye catching
statement earrings.

Produced using 3D printing technology,
individually pieced together and hand-
painted in the UK.




FASHION SCOUT

LONDON | PARIS | KIEV
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We had Eudon’s first
collection.

And now he’s launched in
John Lewis for Modern
Rarity.

John Lewis



Established in 2012, hose. is run by
Rebecca Cluett who works from her
beautifully bright home studio.

With a first class honours degree in
fashion design and a few years
pattern cutting experience, Rebecca
turned her hand to tights in 2012
after experimenting with a make-
shift screen printing set up and hasn't
looked back since.






YOUNG

WEAR NEW IN SHOP SALE DESIGNER* TORY ‘ BAG EMPTY @ ACCOUNT
BRITISH

DESIGNERS

Home > Designers > Outerwear > Jackets > Florence Bridge > GRACE MONGOLAN LAMBSWOOL JACKET - Last one

CLICK IMAGE TO ZOOM /
g Florence Bridge

GRACE MONGOLIAN LAMBSWOOL
JACKET - LAST ONE

£295

LAST ONE IN STOCK

WE THINK

This jocket. Worn over a simple slip dress [also by Florence Bridge) is everything you need for every
entronce you make this season. And next. Gloriously glamerous. Photo credit: Factice Magazine and
@MaryMcQueen

DETAILS & FIT

GRACE MONGOLIAN LAMBSWOOL JACKET by Florence Bridge. Short jacket created from 100%
responsibly sourced Mongolian lambswool. Boxy shape with open front, baby grey body with burgundy
fipped sleeves and lower stripe and powder pink hemline. Fully lined with signature marbled silk Florence
Bridge visible panel. Fits true to size. Comprises: 100% Mongolian Lambswool. Specialist clean only.
Designed and created in England. Florence Bridge ot www.youngbritishdesigners.com

SIZES

Not available in your size? Email us.

ﬁ ADD TO YOUR WISHLIST

SECURE SHOPPING NEXT DAY DELIVERY RETURNS
Allinformation is encrypied Place your order Returns, Refunds &
using SSL Technology before 1.30pm Exchanges.

Reod more Read more

Bespoke
Ecommerce
Svstem



© YBD 2017

ybdfashion

3,907 posts 5,638 followers 1,222 following

www.youngbritishdesigners.com Sharing our passion for the best of emerging British
fashion talent & more. Twitter: @YBDfashion. Shop: www.youngbritishdesigners.com
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Scarves/fabric features

. Wall decals
Video screen

MATERIALS MOODBOARD
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Thank you.

Any questions?
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How | did it: Tatty Devine -

Rosie Wolfenden, co-founder and managing director of Tatty

Devine '

@tattydevine
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#TattyTalks
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“Thisis as weird as one of our videos”

ANE WILS
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"We should be filming this...
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Tatty Devine 236
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#TattyTalks




SOPHIE VON
HELLERMAN >

AGE27

BASE Dalston, London

WHAT SHE DOES Artist (she runs
the Hobbypop art collective and
Hobbypopmuseum, its gallery in
Diisseldorf), actress, model, DJ
CAREER HIGHLIGHTS Participating
inthe Cher Painter show at the
Pompidou Centre. Putting on
Hobbypop’s breakthrough showin

Atlantic Bar & Grill in London
PERSONAL STYLE Simple qu

London (Harriet—East London;
Rosie —Camberwell)
Designers for and
managers of the Tatty Devine label
and shop, curators of art exhibitions,
musicians in the band Messy Beautiful,
stylists for pop videos
Karen O from the
Yeah Yeah Yeahs, Georgina Starr and
Peaches sporting their accessories
Their first clothing
collection hits shops this spring. Doing
merchandise for Chicks on Speed
Cute, pop-kitsch
clothes. Eley Kishimoto, second-hand
bargains and home-made items
(“anything no-one else will be wearing”)
“We did fine-art degrees, sowe
keep it art-based. We like being part of
aworldwide hub of creative people”
Their designs are
huge in Japan and London. They are
adept at sparking trends and they’re
pop-culture catalysts

AGE34

BASE Hoxton, London

WHAT SHE DOES Conceptual des
skin jewellery inventor, make-up
CAREER HIGHLIGHTS Her first
runway show at London Fashion
in 1999. Making skin jewellery foi
Givenchy, Estée Lauder, Britney S
Lauryn Hill and Missy Elliot. Makii
costumes for the next U2 video,
starring Samantha Morton
FUTURE PLANS Starting a new
accessories line with bags and be
Developing a skincare range, to b
launched mid-2003

PERSONAL STYLE Vintage, vamp
sharply edited and incredibly chic
adash of Hoxton urban c«
ETHOS “My career is not:
planning, really. | believei
carry on enjoying it, then

more good will come your
AUV CLC AINMAI Earenal



#TattyTalks
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#TattyTalk



#TattyTalks
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) COME AND JOIN 4%WAT vt OPENING )
+mwer NEW SOHO SHOP

on the 14th February 2004
7pm - 10pm
at 57b BREWER STREET LonpoN W1. 0207 434 2257.R.S.V.P BLOW PR 0207 287 0041 or TATTY DEVINE

s @ ) @ @) DgPpe=cs . .~ GO

[&)ﬁa(ﬂ‘é

TATTY DEVINE WILL BE SHOWING THE NEW A/W 04 COLLECTION AT LONDON FASHION WEEK AND EYE 2 EYE.
THE NEW S/S 04 COLLECTION WILL BE PREVIEWING DURING FASHION WEEK AT THE NEW BREWER STREET SHOP.

H.Q. 236 BRICK LANE, LONDON E2 7EB. +44(0)207 7399009/ +44(0)207 729 8762 INFO@TATTYDEVINE.COM

#TattyTalks
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#TattyTalks
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TWEET US YOUR QUESTIONS
@TATTYDEVINE WITH #TATTYTALKS

@TATTY DEVINE o @TATTY DEVINE o @ROSIEWOLFENDEN

o TATTYDEVINEFANPAGE o @HARRIETVINE
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Show me the money!

Alison Lewy, Fashion Angel @FashionAngell
Rebecca Picton, HSBC @HSBCUKBusinsess

Silvia Gaplovska, Startup Direct @Startup_Direct '
Michaela Jandova, Midven @Midven
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#FJExchange
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Time for coffee

v

@e_nation

enterprisenation.com/join
#FJExchange




<
g

>
S

Enterprise ;Eﬂlﬂﬂﬁ

Nation JEWELLERY
El.EHMI‘:'E
Getting into the mind of a Jewellery buyer: -

Oliver Bonas

Rebecca Jones, former Birmingham School of Jewellery graduate and

current buyer at Oliver Bonas '

@OliverBonas '

@e_nation
enterprisenation.com/join

#FJExchange
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Jewels in the crown -

Henry Deakin, Deakin and Francis @deakin_francis

Michele White, Michele White Jewellery

Neil Grant, Crescent Silver '
James Newman, James Newman Jewellery @JamesNewmanlLtd
Shabina Shabir, Nidha Fashions

v

@e_nation
enterprisenation.com/join
#FJExchange
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Meet the buyers: Selfridges
Helen Attwood, head buyer for shoes & accessories and
Hazel North, head of women merchandising '

@Selfridges '

@e_nation

enterprisenation.com/join
#FJExchange



SELFRIDGES
2017

FASHION & JEWELLERY EXCHANGE

HAZEL NORTH & HELEN ATTWOOD
4™ OCTOBER 2017 |



GET YOURSELF NOTICED

Social Presence

Relevant Trade Shows/Showroom

Agent or Distributor

E mail Lookbook

TO BE THE DESTINATION FOR THE MOST EXTRAORDINARY CUSTOMER EXPERIENCE SELFR]DGEgg

WE OWN CUSTOMER EXPERIENCE ¢ WE LEAD & INSPIRE » WE TAKE RESPONSIBILITY & DELIVER « WE SHOW RESPECT » WE SHARE OUR KNOWLEDGE 2017



MEETING WITH A BUYER

Have a vision (but be flexible)

Offer something unique; consider exclusives, sustainability

Consider the need for continual newness

Have a clear pricing strategy

g

TO BE THE DESTINATION FOR THE MOST EXTRAORDINARY CUSTOMER EXPERIENCE SELFR]DGES
WE OWN CUSTOMER EXPERIENCE ¢ WE LEAD & INSPIRE » WE TAKE RESPONSIBILITY & DELIVER « WE SHOW RESPECT » WE SHARE OUR KNOWLEDGE 2017



CHALLENGES TO BE AWARE OF

Importance of delivery windows

Margin, trade discounts

SOR agreements

Promising something you cant really deliver

TO BE THE DESTINATION FOR THE MOST EXTRAORDINARY CUSTOMER EXPERIENCE SELFR]DGES‘

WE OWN CUSTOMER EXPERIENCE ¢ WE LEAD & INSPIRE « WE TAKE RESPONSIBILITY & DELIVER ¢ WE SHOW RESPECT » WE SHARE OUR KNOWLEDGE

2017
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Pitch to the buyer s

Three Enterprise Nation members pitch their products

1. Stacy Chan London

2. Gizelle Renee '

3. Roseanna Croft Jewellery

v

@e_nation
enterprisenation.com/join
#FJExchange




@stacychanlondon
www.stacychan.com

- -




GlZELLERE

N
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Creativity. Craftmanship. Character

CCild]

Forget the LBD; it's all about the

LRG.

www.gizellerenee.co.uk

gizelle@gizellerenee.co.uk
@gizellerenee

@gizellerenee
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WWW.ROSEANNACROFTJEWELLERY.COM
ENQUIRIES@WROSEANNACROFTJEWELLERY.COM

AROSEANNACROFT]JEWELLERY
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Time for lunch
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Grow your business on ~

Facebook and Instagram

David Glenwright, Accredited Facebook trainer '

@OldManGlenners

v

@e_nation
enterprisenation.com/join
#FJExchange




Growing your business on Facebook & Instagram

‘ cOHRROLWAL

David Glenwright

JC Social Media

01216311838

Emhm @OldManGlenners | @jcsocialmediaUK



< She Means Business >

www.enterprisenation.com/shemeansbusiness

@malm @OIldManGlenners | @jcsocialmediaUK



In this session

The social landscape
The Algorithm

Ads Manager
Instagram

3'd Party tools and apps

@OldManGlenners | @jcsocialmediaUK



< Why does social media matter? )

. @OIldManGlenners | @jcsocialmediaUK



Why does mobile matter? )

66 hours of browsing per month on mobile
» 29 hours of browsing per month on desktop
60% of users are ‘multi-platform’

67% of people 55+ are multi-platform, and 7% are mobile
only

31% of mobile time spent on social media
* 19% on Facebook alone

80% of time spent on social media is on mobile

m socialmedia

@OldManGlenners | @jcsocialmediaUK



Breaking down the
algorithm




n Sue Glenwright shared a memory.
1hr- 2o

Want to go again Dave Glenwright..... =

Steph Morris replied to a comment on this.

¥ Leah Joy Brooks » Steph Morris

.‘
F‘i“ 8hrs- da

Dear lord. They must be freezing!! Nadine Simpson is going to this event.

Rich Coates, Lorna Bladen and 2 athers like HelloFresh. Bottle Shed Brum shared their event.
; Sponsored - &
% HelloFresh
' Sponsored - €

Brighten up your weeknights with delicious recipes and all the fresh
ingredients you need to cook them.

Get all of the fresh ingredients to cook 3 delicious recipes for 2 people
from just £9.99!



Relationship

Last interaction
Location

Media use
Familiarity with
website

Mutual interactions
Recently used
keywords

Engagement behaviour
Time and day

Reaction levels
Engagement levels
Post language

Post intention

Post frequency



Creating adverts
with Facebook




WHAT MAKES FACEBOOK A UNIQUE DIGITAL
PLATFORM?

Real people Reach Action Results



¥} Daniel Tomson
Qg 30 minutes ago @

Day two on our backpacking adventure.
Nothing but incredible views.

Video ads

i Like B Comment #» Share

‘ Ben & Jerry’s
- Sponsored @

We recruited our numbers guy, Jason, to help
introduce Hazed & Confused. But please,

B

News Feed




TTYT] 9:14 AM

"\i Akemia West
Sponsored &

Where will the all-new 2015 Faaler Noya
take you? The possibilities are endless.
Check out the new Faaler Noya today.

Click here to learn more
about the 2015 Faaler Noya

il Like B Comment

Click he
about th

A Share

MNews |

B

Carousel ads
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o Gatorade

To celebrate Serena's 21 championships,
Gatorade commissioned 21 unique art
pieces for a one-of-a-kind mural in New

Canvas

Discover all 21 stories behind the art

B




THE MARKETING FUNNEL

Discovery

Intent

Loyalty




WHAT OBJECTIVE TO USE AT EVERY PART OF THE FUNNEL

Objective - Ad type

* Photo

* Boostyourpost * Video

* Videoviews * Creative Visuals
* (Canvas

* Drive website traffic e Linkad

* |ncrease website conversion e Lead ad

* Increase app downloads e Carouselad
e Linkad

* |ncrease website conversion e |Leadad

* Increase app engagement * Carouselad




Creating your audience

Audience Hama JT Socinl Media Test Audiance Bouth Coast

n - .. L

Actount: Huntleys (1
Saarch

FOLDERE

Bl My oot mudenoe
B Audences in aowve &
B Ausdances meady ke
Bl Ausdonce shaved o e

B Audenco sraeod y

Gustom Audiences © Add Customn Audberenes or Lookalkn Audionoos

Bzchade | Croaio Mew =

Locations ©  Peopls who live In this location =

LiniSesd Mirgcdom
@ Bournamouth, Ensglard & 25mi =
§ Brighton, England + Z5mi =
@ Eneier; England + 25mi =
Sou § Portsmouth, England + 25mi =
9 Weymaouth, Wales o 25w =

§ inchade = | JAdd ocations

Locat
#usd Bk Locations. .,
A | i « Hiw
Gender & Al Men | Woman
Audier
e Langusges Cnior & argungs

Dotalied Targeting O WNELUDE pecple who match ot least ONE of the following o

Daenogragtics = Parents > Al Parents
{012 montha) New Parents
{01652 Vears) Paronis with Toddiers
{D3-05 Yowrs) Paronia with Praschocksrs

m sociolmedia

Patentinl Audience:
Potontial Reach: 380,000 peopla

Audlence Dealls:
= Location - Lving In:

Uinitgd Kingaom: Bourramouth (+25 mi),
Brighaon (+25 mi), Exeler, Devon (+25
i), Prantsmouths (+25 mi) England;
‘Waymouth, Dorsst {+2% mi) Wales

18- 51

Famala

* Povple Whe Maich:

L

Indprputn; Clarks Shoos, Lol Koly, Zara




Huntieys (1377257

Create Mew Ad Use E»

Format
Choose how you'd like you

@

Carousel

Create an ad with 2 or
more scrollable images
or videos

L

Creating your ad

Page & Links

Entor the 1axt for your ad. Leam more
Connect Facebook Page
Your business is represented in ads by its Facebook Page.
H Huntleys Shoes - +
©of Turn Off News Feed Ads

Instagram Account

This Facebook Page will represont your business in Instagram
ads, or you can acd an Instagram account

H Huntleys Shoes (Page)

Deatination ©

* Website URL

M-/ WWwW.oxampie, com'page

Mesaage Taxt

Structured Message (JSON) ©

Desktop News Feed

H Huntleys Shoes shared a link

Sponsored « €

Headline
News Feod Link Description

DISPLAYURL COM

1ol1AC

1019

1l Like Page

Learn More

(K

Cunlo Ad




Measuring success

1] Performance | | Demographics [[] Placement

73,619 Reach ¥ 2,220 Results: Link Clicks + £124.82 Amount Spent Device Type
Mobile and Desktop
80K 25K =
00K 2 About Placement Results
1.5K Ad delivery is optimized to
40K allocate your budget 10
1K placements likely to perform by
20K with your audience, based on
800 your targeting and bid amount.
o — S 0 Leam more
Audionce Notwork Facobook Instagram Mossengor
Ad Sets in this Campaign « 4+ Create Ad Set Column
- Ad Set Delivery © - Results Reach Cost & Budget
|| @ Carousel Test = o Active 1,826 59,281 £0.05 rd £108.00
JC Social Media test campaign See Delivery Insights Link Clicks Per Link Click Lifetime
| | @ | South Coast Audience © Active 204 8,471 £0.10 £5.00

JC Social Media test campaign See Delivery Insights Link Clicks Per Link Click Daily




Instant Ingagement

@OldManGlenners | @jcsocialmediaUK



media @OIldManGlenners | @jcsocialmediaUK
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< Contextual content >

media @OIldManGlenners | @jcsocialmediaUK



( Case Study — Tamiya )
tamiyausa  Folow

@ tamiyausa The Fox retums as a limited re-
release as the NovaFox!! firccars
ﬁvmtagerccars #offroad #tamiya

(DISPLAY MODEL)

7! Jh M 147,«-1- 9417\»("1

RE temiyoues =3

tamiyousa U.S Man Battie Tank M1A2
Abrams 1/16 daplay model kit stamiya
#miltary #scalemodiel

wollsterT4 Gzaldal cmon man- you KNOW
YOU want this,

ruzmod Q00 ovenn xomylll

24dad7 Please please tring a 1:186 AC
version. Been walting over two cecades!!
riblalockB8 Where can | get paws on this?

aslanvacecarman What does the rnest of the
b look ike?

mellowhighys How much?

JC P @OldManGlenners | @jcsocialmediaUK



Case Study — Airfix

G omcaains Folow |

officialairfix Marco Ros sent us this image
of his 181 ever Alrfix bulika! We think you'!
agree, it's absolutely superd work! Who built
what this weekend?

Amodelling FArix #PlasticMocaling ¥WW2
#Plane #Aircraft #Model #history
#Scalemodelling #plasticmodels

© Q

#plasticmc
= [ © -~ =

officialairfix Bravo Neil Jones, bravo! What
an amazing buikd of the 1:48 Hurricane Mk1!
What's your favourite aircraft in 1:48 scale?

massimomariagrassi 1/48 1/32 1/24
caedens21 Folan's gnat

02midget Buccaneer

skull_leader07 Hurrcane

caedens21 Folan gnat

kimgundorph The Airfix P-40 Warhawk #

tamnkinastava Saitfira M1 ahwave ke

© Q

610 likes

medic @OIldManGlenners | @jcsocialmediaUK



< Case Study — The challenge >

* |ncrease brand awareness
« Generate new sales

 Establish connections with
STEVEN CHARLES QUANCE influencers and new sources

FINE JEWELLER Of bUSIneSS

mmum @OIldManGlenners | @jcsocialmediaUK



( Case Study — The plan >

» Multi-platform approach
 Showcase work

« Demonstrate industry

STEVEN CHARLES QUANCE authority

FINE JEWELLER
« Campaign of active lead
generation

mmum @OIldManGlenners | @jcsocialmediaUK



C Case Study — The results )

Total Page Likes as of Today: 1,162

mm

@OIldManGlenners | @jcsocialmediaUK



Case Study — The results )

Publishad by Jarry Carter 171+ 23 July - € 1,299 - i
A wedding ring says:
| love you for all that you are, all that you have been and all that you are yet fé‘& (’)-:;:a i
to be,
| 107 103 4
O Love On poast On shares
|
2 o 2
& Haha On post On shares
2 2 0
& Wow On post On shares
38 36 2
Comments On Post On Shares
9 2 7
Shares On Post On Shares
412 rost Cicks
135 o 277
Photo views Link clicks Other Cicks 4
" Get more likes, comments and shares e
Boost this post for £15 to reach up to 7,900 people. 7 Hide Post S Hide All Posts
0 Roport as Spam 0 Unitico Page
21,318 people reached Boost Past
= — Insights Bctivity ts reported In the Pacific tme zone. Advert actvity (s

reported in the time rone of your advert account.
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( Case Study — The results )

wint overview B3 campaigns 1 selected = 852 Advert Sets for 1 Campaign Bl Adverts for 1 Campaign
s Advert - Edit Duplicate Adwverts Prevwview Create Ruls More Columns: Performance -
Advert name Delivery ) Results {3 Reach - Cost par re... {3 Amount spent
Post: ©1 have a whole host of ROLEX watches on sale. ¥ & Mot delivering 3078 14 227 £0.01 £16.00
Adver: Sat Completed Post Engagem. .. Par Post Engage. ..
¢ Results from 1 ad O 3078 14,227 E0.01 £18.00
Post Engagem. .. Peaple Par Post Engage. .. Total Spent
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Case Study — The results >

stevencharlesquance This is how it all
starts!! Send me a picture of what you have
in mind... Handed over today WOW looks

: V Round of applos PR L

T e oo

stevencharlesquance Recently, | was
contacted by one of my old school friends,
Philip Winchurch aka Winny, who was
looking for a ROLEX made the year of his
birth for this S50th birthday. Luckily, | was able
to source one for him. However, due to its
age, it wasn't in great condition and was in
need of a refurb! So, that's exactly what |
aid. | gave the watch a brand new strap and
a service meaning that it looked bike new!
Happy 50th Winny! #watch #watches
#watchobsession #walchgeek fwatchnerd

© Q

28 likes
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Add a comment
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Instagram extras

O

STORIES

O

HYPERLAPSE

042 views
timberiand Who aise s Mpoeng 1heough our tad
CHLI0Y T FDOOMer 3% PIOTOI 3 PCataiog

O

BOOMERANG

%
S
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( Layout )
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Third Party Apps )

sreae T aaram v

x Type your text . save

“Thanks to the amazing owners of Bake's PL...

Fomt Prmary Accent Music
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C Third Party Apps >

Transition

Vignette

Selective

Transform

Snapseed

! Crop

Original
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C Third Party Apps >

Mooreise

SHOW MORL

Quik

SHOW MORE
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Summary >

Social media is a critical element of any key marketing
campaign

It can be managed exclusively through mobile

However, social media is not a ‘traditional’ sales
environment

Content should fit within the context of users’ feeds and
personal stories

Showcase yourself — add value and demonstrate your
expertise

E socialmedia

@OldManGlenners | @jcsocialmediaUK



Thank you

for listening
Any questions?

David Glenwright

@OldManGlenners
JC Social Media

www.enterprisenation.com/shemeansbusiness
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Top tips on how to create a worldwide ~ -~
fashion brand

Tom Davies, TD Tom Davies '

@tdtomdavies

@e_nation

enterprisenation.com/join
#FJExchange
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How to get noticed -

Anna Chapman, Facets PR @FacetsPR

Andrew Riley, Riley Raven & Style Birmingham @AndrewpRiley
Nathalie Griffiths, RBH Creative Communications @RBH_Agency
Suzie Matthews, Barques PR @Barquespr

Tina Francis, Tina Francis Tapestry @TinaFrancis15

@e_nation

enterprisenation.com/join
#FJExchange
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Thank you! ~

Come and find us to learn out more about what

Enterprise Nation can do for you and your business '

HENmember

v

@e_nation
enterprisenation.com/join
#FJExchange




