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First taste of being an

L

entrepreneur...

PERUVIAN KNITWEAR
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..e-commerce store

H U M M

VICE: +44 (0)1206 843854 MYACCOUNT  LOGIN | Pound Sterling -

SIGN UP FOR THE LATEST NEWS ;
SEARCH: ’

WOMEN DESIGNER MEN GIRLS WRAPS BASKET ( Emety) CHECKOU

f FOR NEWS, VIDEOS AND OFFERS

FREE P&P

PLUS
FREE GIFT WRAPPING!

HUMM INFORMATION ~ WHOLESALE  DELIVERY /RETURNS

PRESS SIZEGUIDE CONTACT HUMM

HUMM ALPACA KNITWEAR © 2011

AUTUMN 2012

Batwing Sweater i'| Designer Coatigan
£95 i £245
100% Alpaca ) 100% Alpaca

FINESTALPACA GIFTGUIDE HUMMBLOG NEWSLETTER

www.amandaruiz.co.uk
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DIY press success...

VOGUE Lo Mariedaire (pi71)

THE SUNDAY TIMES
guardian .

DAILY:EXPRESS T AT [R

A BRAND NEW ATTITUDE

Cele gmph WOITIdN& 0TI
Jlimel0uut
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http://hummshop.com/humm-press

My Proven 7 Step Process That Works

1. How to find your ‘press hook’ and ‘golden nugget’
2. Customer, journo, competition research

3. Your Press Tool Kit

S

4. Your press release

S

5. Your PR Plan of Action

N

6. Your campaign and pitch

S

7. Success, you're in the press, what next?

THESUNDAY TIMES Te]egraph VOLU \ ()( ;l I*j marie claire

DAILY £ EXPRESS magazine

guardian susiesszon Daily . Mail okt




Well let’s...

GET STARTED!
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before you start...

REMEMBER SHOES!

111111111111111111111



in the shoes
of the

journalist

www.amandaruiz.co.uk
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because...

They receive literally 100’s of emails daily (average 1500 weekly!)
They are very rushed for time...often on deadline

They need the facts fast and succinctly

They like to be treated like a human not a number or commodity

They like a good quality story that the readers will enjoy

<
<
&
P They often have to pitch to their editor (gatekeeper)
<
<
<

They love to be the one breaking the news

_ AMANDA ruiz
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Your 'Press Hook’
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Press hook...

ALSO KNOWN AS

NEWS PEG

AMANDA ruiz
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definition of press/news hook

This is what makes your story
* relevant

« timely
* newsworthy

AMANDA ruiz
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The 4 step journey

1. Your hook 2. Journalist/gatekeeper 3. Article 4. Reader

AMANDA ruiz
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Ideas...

You will need to get creative with your

story, see these examples
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reactive and relevant

| Mohican pizza honours super Mario

ITALY
VS
ENGLAND

WORLD it

Balotelli sporting his
distinctive h:

hairstyle. )
CU P A WORCESTER Italian
m!taurantmnbehoplngr
to inspire its ;
Local Italian run sseethas paiasmnme.  Ja Worcostemew : _mrsw

Pizza restaurant
scoops page 3

. Sl P sl e LR Fah Seed 4’:”"A A a
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reactive and relevant

The one that got away...

PAIRNVZIaN 4R ZIRNUZZIRNPZZIAN PZIAZZIAN
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reactive and relevant

WaitlOnline

William and Kate send coffee and croissants
to fans who have been camped outside St

Mary's Hospital for a fortnight awaiting the
new royal baby

’567

VAL‘ VAL‘VAL‘

eeeeeeeeeeeeeeeeeeeee



reactive and relevant

Ed #atenorforababy
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statistics led

Shock news:!

W

|
M states that x say yes

|

|

of ey

)
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statistics led

Che Celegraph Catchy

title!
Home Video N®WS world Sport Finance Comment Culture Trave.
Politics Election2015 Investigations Obits Education Science Earth Wa

HOME « NEWS » NEWSTOPICS « HOW ABOUT THAT?

British accent is more attractive than French, says survey

British accent is voted sexiest in the world, followed by American, Irish, Anstralian and
French

Tifﬁe Out Global Dating Survey

Bv Anita Singh

G 36PM GMT 08 Feb 2015

The British accent is the most attractive in the world, according to an
international survey which shows French is no longer considered the
language of love.

Britain came out ahead of American, Irish and Australian accents by a
generous margin, chosen by 26.7 per cent of respondents. The French
accent was relegated to a meagre fifth place (7.7 per cent).

Inhabitants of Sydney, New York and Paris are most likely to fall for a
British accent.

However, when it comes to the cities with the best dating scene, London
only ranked sixth.

Paris led the way, followed by Melbourne, Kuala Lumpur, Beijing and
Chicago.

Sydney is the city with the happiest
singletons, with 31 per cent saying they
are “proudly single”. New York is the
opposite, with 45 per cent of daters
describing themselves as “sad to be
single”.

Related Articles

& Top ten cities for dating
this Valentine's Day 13
Feb 2015

Watch: How to de-pos

The Time Out Glebal Dating Survey also
guestioned 11,000 pecple in 24 cities

20 Mar 2013 about dating etiquette.

www.amandaruiz.co.uk
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statistics led

'FIRST CLASS CARE & CHIC RETIREMENT HOMES SPECIAL

1APRIL 2016 )’/
N

Secrets from | ’ ,

41%

florist
LEEE] The number of dog

‘Mothers now N 4 oo owners who talk to
try tolook like @ " : e
thelr daughters’ - - 7 - pmld.in:;a th.l' p.' mo" th.n
FRANCESCA ANNIS - their partner,
’
according to a study
from tails.com.
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local story

(zaze

MONDAY NOVEMBER 9, 2015

» Gazette Monday November 9, 2015

DM/
More women than men are now
starting up their own businesses |
...but they still need some support

e

e women 10 start and She h%-—-n
‘But figures show on —% ‘business than
choostng _w o practice.  men in the UK for the first time
:n—-:--- ¥ PR business s one
e 1o B ki s
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local story

CAMBRIDGE

onfoodmotering  INAZAZINE

A TASTE OF
» 6 page spread in May
c%)/ V/Zy 2014issue of

Cambridge Magazine

Features Gretta Bredin
who runs luxury B&B in
Newmarket, Pavilion

( House
pavilionhousebandb.co.uk

-

-

A R e AMANDA ruiz
\ . \* o S - the ultimate door opener
, \ * = =

AMANDA ruiz

www.amandaruiz.co.uk © Amanda Ruiz 2017 the ultimate door opener



expert led
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expert led with the Top 5...

HUFFPOST BUSINESS

Edition: US +

FRONT PAGE POLITICS = ENTERTAINMENT  WHAT'S WORKING ~ HEALTHY LIVING  WORLDPOST  HIGHLINE

THE BLOG

HUFFPOST LIVE  ALL SECTIONS

>

14 Killer Tips on How to Network Effectively if You Hate

to Network

© 0411412016 10:25 am ET

EH EINCES

Amanda Ruiz
PR Expert for EntrepreneursLoves mentoring, networking, masterminding and out of the box problem solving as well as consuming the news 24/7

Do you just dread walking into a packed room full of people smiling and chatting
happily amongst themselves and you know that you have to put your best foot
forward and introduce yourself at this essential event?

Do you go into a hot sweat and just wish that you hadn’t signed up for this event.
Would you prefer to be in the safety of your home office and not have to subject
yourself to this kind of torture?

Are you guilty of going networking and clinging on to the one person you know and
not ‘work the room?’

Up-to-the-
minute news
and opinion
Download
the HuffPost
App

AdChoices [

amanda ruiz @amandaruizuk
ﬂ Hi @BobBurg thanks for the follow! Locking forward te seeing your interview on
#BNOS

BobBurg

@amandaruizuk My pleasure, Amanda. Thank
YQU. Greatly enjoyed your article! Fantastic
summations!

1 a
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Expert led — your own column

How can I ensure I'm chargmg less while remaining profitable?

Dear Jo
1AM a stay-at-home mum who has
recently started my silver jewellery
company, selling on Etsy.com and
at fairs. I have been multlplymg my
. costs by three to arrive on a pnce
‘but am concerned over margins as
I'm cheaper than the High Street.
How did you tackle pricing in the
early days? -

1 ALSO started my first business
from home and only stepped out to
“open a retail site once I knew the
demand was there. I have to say this
process took several years, not that
you want to hear that, but building a
brand takes time and patience.

Jo Malone, jolovescom

Running your business from home
has its pros and cons; it allows you
to be completely hands on, but it’s
all-consuming.

My advice would be to dedicate a
room to be a makeshift office where
creativity can liappen. I remember
packing all my products into plastic
boxes at weekends so at least I had

some personal space. Don’t forget to
keep a tally of all costs involved from
electricity to prmter ink, as this will
dictate your margins and keep the
accountant happy.

I think it’s great to have a broad
pricing range as it means you have a
product for every type of consumer
and with that everybody feels they
can buy into your brand. Let’s not
forget the option of higher-value
bespoke products. Do some
competitive pricing and work out

where you fit. Get out there and look,

they may be selling a similar product
slightly cheaper, but is it the same
quality? I personally would never
compromise on quality. You want to

create excitement about your
product, not disappointment.

That said, don’t get too excited and
price yourself out of the market, or
you will be creating an expensive
hobby and not a profitable business.

Jo asks...

GARY Willcox, chief executive of Jo
Loves, says: “This is very mucha
game where you work from two
angles. One based on cost, the other
on value. From the cost perspective

the basic rule of thumb used is cost of

goods doubled for wholesale and
then doubled again for retail, and
finally add VAT. Next you take your

product and you evaluate

you believe your target customers

would pay for it, and how much yo

competitors are charging for simil
products. You then have two price
cost based and value based. From
here you make a judgement call...
remember it is far better to increas
rather than decrease in price.”
@JoMaloneMBE

Need help with a small
business problem?
Contact Jo Malone at
askjo@standard.couk

www.amandaruiz.co.uk
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profile

1

first thing

i

| have a penchant
for all things Peru

AMANDA RUIZ runs her own successful *Geing to Dublin with a 2s | was about to be
PR business. She

it

|

i

it

lives with her bunch of frends over New  coliected by the taa driver
sitant husband Year. They certainly know to go and dscover the
Manuel and children Felix and Nina at how to party™ Atlas mountains.”

their home in West Bergholt. Amanda is also a

retail marketing expert and runs the wabsite Where would you Have you ever seen
promoteyourshop.co.uk which also help retailers recommend for a famous
n Colch i their busi The well- staycation in the UK? travels?

travelled mum shares her globe-trotting “Nice and close by |have  *1 once saw the boys from
adventures with EMMA PALMER discoverad a wonderful WestLife in inda”
What or where is your Sounds like you really m - Where off to
in a gorgeous are you

idea of travel heaven? love South America? chocolste box village next? .
“Going 1o a place whare “Funnily encugh. famofa  called Dulingham near *| think Peru is calling. This
Spanish is spoken. Ilearnt  famiy where there are four  Newmarket. Find out about  country has even inspired
Spanish when Iwas young  sibiings, and three of us the guest house at my when it comes to
and have ended up have maried Latinos! It www.paviionhousebandb  business.

ing a Peruvian, soto  Must have been our couk”

upbringing being
surroundad by foreigners ‘What or where is your
when we were lads that idea of travel

AMANDA ruiz
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Your ‘Golden
Nugget’




‘eolden nuggets’
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Peruvian heritage
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Golden nuggets...

\%t o
Home of
the Daily anc
Sunday Express

Britan's new world heavyweight
champion Tyson Fury cooked up
glory in the kitchen

TYSON FURY used to spar with his brother Shane |
as boxing gloves. Yesterday he returned to the UK as the new world heavyweight
champion on the Pride of Rotterdam ferry.

By CHRIS MCKENN*"-. IM DUSSELDGRF
FUBLISHED: 00:03, Mon, Nc 5| UPDATED: 00:07, Mon, Nc

sHaARE ¢|TweET v |5 Juf <
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Golden Nugget #3

Cookie Policy | Feedback Tuesday, Sep 6th 2016 10PN 20°C < 1AM 20°C “ 5.Day Forecast

MWMailOnline “&h{.jls ne

Home | News | U.S. B5-10] TV&Showbiz | Australia | Femail | Health | Science | Money | Video | Travel | Fashion Finder

‘THE S5UN, A NEWS UE COMPANY ~

Football | Transfer News | Premier League | Champions League | Boxing | UFC | F1 | Tennis | Rugby | Cricket | Golf | Racing | More

S ‘ Newham ~

Now 22°C | 12am 19°C

Adam Peaty was scared of water... now
he's Great Britain's brightest HOME = FOOTBALL = SPORT = TV&SHOWBIL | LVING = NEWS ' VIDEOS DRI

swimming hope at the Rio Olympics

. Adam Peaty is Team GB's greatest hope in the Olympic swimming pool

. Peaty is going for gold in the 100m breaststroke at the Rio Games

. Britain's 'king of the pool' is the current world record holder in the event
. The 21-year-old has won Commonwealth, European and World titles

. But as a child he was scared of water and even hated having a bath

By JONATHAN MCEVOY FOR THE DAILY MAIL

PUBLISHED: 22:30, 28 July 2016 | UPDATED: 01:02. 29 July 2016 SHAKI NG A SPLASH Olympic ho peful

u DK 152 . *10 Adam Peaty was so scared of water
he wouldn't even sit down in the

Heard the one about the swimmer who is scared of water? Well, growing up in ’ .

Uttoxeter that young boy was Adam Peaty. bath. .. NOW hES faVOUI'I'te fOI' GOLD

Put in the bath as a toddler, he stood up and yelled. At the local swimming pool his I The 21-year-old now holds the 100m breaststroke world record
mother was so heartbroken by his screams that she asked a friend to look after him and is favourite for Rio Olympic glory

instead.
BY MIKERIDLEY 2nd August 2016, 11113 pm

Mow he is 21 and expected to make the most significant male British contribution to
the Olympic pool since Adrian Moorhouse took gold 28 summers and six Games ago
in Seoul.

AMANDA ruiz
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Golden nuggets...

EveningStandard

Entrepreneurs: London start-up
Emolument plots to become the
TripAdvisor of pay

Emolument says its data can help redress the imbalance between employers and staff

As Leguay, a keen taneo dancer and nolo player, describes it,

Emolument has a higher purpose than simply allowing us 1o nosy at
other people’s pay: it’s a way 1o boost corporate transparency and
empower employees.

AMANDA ruiz
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Killer headlines!

alz
7/}

NEEMA

FOR IMMEDIATE RELEASE: July 13t"2016

Move Over Levi Roots, beautiful young female entrepreneur has the secret sauce!

Announcing stylish new African spicy and flavoursome condiment to stand out from the crowd.

e From a recipe handed down generations in a small but very well-known town in the Congo (famed for its superb
chefs) Neema is proud to announce the launch of its product line in the UK. Rose Yombo-Djema, founder of
Neema, originally from the Democratic Republic of Congo is introducing the saucy line to high-end retailers.

AMANDA ruiz
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Killer headline

Move Over Levi Roots, beautiful young female entrepreneur has the secret sauce!

Following a recent press release, | was very amazed by the number of
enquiries | received!! | had Waitrose and BBC Food Magazine enquiring
about my products! One month on, I'm still dealing with all the press
requests to feature in magazines!

ot

From a recipe handed down generations in a small but very well-known town in the Congo (famed for its superb
chefs) Neema is proud to announce the launch of its product line in the UK. Rose Yombo-Djema, founder of
Neema, originally from the Democratic Republic of Congo is introducing the saucy line to high-end retailers.



FOR IMMEDIATE RELEASE: [INSERT DATE] AFTER ‘ENDS"YOU WRITE:

[Your name] For further information contact:

[Company name] Add your name, email, website and tel no.

[Phone Mumber] THEN YOU WRITE NOTES TO EDITORS IN BOLD AS PER BELOW:
[Email] Notes to editors:

EYE CATCHING ONE LINER HEADLINE THAT PIQUES These are bullet points of any additional infothat would be important to give the journo more to get thewteetr-l into

NORMALLY £97, BUT FOR ALL #STARTUP2017 PEEPS...
FREE!!

Keep your press release to NO more than2 pages, one is preferable. Para 3 is togive any additional information.
Again, keep it concise. Nowaffle.

FHORT COMPANY BIO

A2 -3 liner on the company background along with website (which by this stage contains CLEAR contact details). So
you have written your bio about YOU, now do one about your company, or if YOU are the company, then use that
OMNE PARA BIO By doing this, the journo can lift this and use it if necessary—it saves them a lot of time.

THEN YOU CLOSE IT OFF BY WRITING ‘ENDS’ AND CENTERING AND BOLDINGIT..
-ENDS-

- AMANDA iz
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ESSENTIAL TOOLS

Don’t forget to look at Twitter ... \
{ #JOURNOREQUEST
#PRREQUEST

\ | have a sneaky cheat here so get in touch! /




YOUR PRESS RELEASE TEMPLATE

amandaruiz.co.uk/enterprise2017

AMANDA ruiz



WRITE UP YOUR PRESS RELEASE...

And hop onto a free 10 min call

with me to critique it

AMANDA ruiz



Apply for your 10 min press release session!

wWwWw.amandaruiz.co.uk/

apply

AMANDA ruiz



Thank you!

£l @amandaruizUK
Ed AmandaRuizUK

@ hello@amandaruiz.co.uk

AMANDA ruiz
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