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THREE KEY MESSAGES

If there are three things you should remember, it’s these:

• Make your business NEWSWORTHY

• PR is not about sales – it’s about REPUTATION

• CONTENT – you must have something to say on a regular basis



NEWSWORTHY!
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WHAT DO I MEAN?

• Doing the same BUT different…

• Baby food – but in the frozen aisles

• Baby’s first year notebooks – for two mummies/daddies

• Accountancy firm – for female clients

• Dating service – with a social purpose

• Something that is solving a problem

• On trend



It’s a 

company 

making 

sheds!

It’s a 

company 

making 

unsexy 

pants!



It’s an online 

dating app
It’s baby food but not as 

we know it



Angle: spotting a 

niche for gourmet, 

GM-free, healthy 

popcorn AND using 

a CEMENT MIXER



AND SOMETIMES THE STORY IS ABOUT YOU…

• Banker gives up city job to start a dog food company

• Lawyer gives up the rat race to design gym wear

Be prepared to talk about yourself. News is all about people if you think about it. It makes it 

much more likely to be covered if there’s a personal angle.







QUICK GUIDE TO PR

PR is NOT ALL ABOUT SALES GUYS

• It is about developing a reputation
• It’s about creating a story and a dialogue with journos and influencers

• You need a good reputation because it makes doing business and eventually making sales quicker 

and easier

• It can help attract investors

• It can bring in sponsorship

• It can open doors

• PR takes six to nine months to work
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THE DIFFERENT BITS OF YOUR PR KIT

• Standard press release with an angle (new business/new product/new direction, 

investment, blah)

• Product PR – submitting photographs and product descriptions for consumer outlets

• Trade PR – speaking to journalists within your own industry – ie Drapers for fashion/The 

Grocer for food production/The Drum for creatives/ Marketing etc

• YOUR WEBSITE

• Make the language you use throughout the website easy to read and factual



PR BASICS TO MASTER

• Writing a press release

• Pitching a story, developing relationships

• Website ‘About us’ – write it like a story

• Adding an expert opinion – what do you want to stand up for?

• Speaker opportunities – can you talk?

• Awards – become ‘award-winning’
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WHAT’S THE (BUSINESS) STORY?

• WHAT SORT OF STORIES DO JOURNALISTS WRITE ABOUT BUSINESSES?

• A new company that does something different, solves a problem

• Overcoming adversity to do something amazing

• New trend/on trend – journalists want to be on trend – (popcorn is the new marshmallows is 
the new cupcakes/fintech/unicorns)

• Financials – raising investment, but you MUST disclose the £figure

• Expansion/job creation/job losses/

• Law suits/massive cock-ups/failure/personal tragedy

• Something that fits into a regular slot – How I made it, Working Life etc

• Current journo trend: tech firms that raise millions and then crash
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WHAT IS NOT A (BUSINESS) STORY?

• This company is really great

• We sell the same stuff you can buy in Tesco

• We are doing all the things we’ve always done and we’re still great

• Our products are still selling well

• We are crowdfunding – sorry about that.
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CREATING A STORY

• Timeliness – is it part of a trend?

• Different – what sets you apart? Do you know? You need to. (healthy, frozen, ethical, 

tech, massive investment)

• What will its impact be on the industry/community? Will your product or service ‘help’ 

anyone? Is it disruptive?

• Relevant – will it mean something to the journo AND their audience
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WRITING A PRESS RELEASE. IT’S EASY!

• Key messages – max 3

• Write a headline you can imagine reading in a newspaper or online

• Write it like a story you would read

• First paragraph explains the story in one sentence

• Second paragraph explains what it means a little more

• Third paragraph - quote

• One size does not fit all. Your story will likely have two or three different audiences -

consumer/trade/business – these are all different versions

• You are writing this for the journalist NOT directly to consumers, so it is ALWAYS third person 

NEVER we, or our or you, unless it is in a quote

• Always add your contact details – telephone and email
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PRODUCT RELEASE



WHY IS A GOOD HEADLINE IMPORTANT?



HELP!  THAT SOUNDS TRICKY!

Don’t panic! It’s very hard to step back and look at your own business from the outside. So try 
this:

• Ask a copywriter friend/journo friend, to write a one-pager on your business or INVEST in some 
professional copy writing.

• Ask them to come up with a word or phrase that captures the essence of your business – like 
’small business support group’ or ‘workplace pension provider’

• Use this as the basis for your website – especially they About Us bit

• Use it as a basis for press releases

• OR – use a press release template

• OR – Base it on a newspaper story that is similar to what you are trying to seed



GETTING THE NEWS OUT

• Email - always include a short pitch highlighting most likely angle

• Use a pithy subject line: Feature idea, Exclusive, Comment etc

• Never send release as attachment – always copy and paste

• Is it an exclusive? Decide on your hit list and go one-by-one

• Tweak for trade/news/features

• Embargo – make this point VERY clear

• Leave it half an hour/or an hour or two and then call
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SUBJECT LINE



WHAT DO I SAY IN THE EMAIL THOUGH?



WHAT DID HE SAY?



BINGO



PHOTOGRAPHY

• Photography – you’ll need imagery - and that might be YOU, so think about your image.



Sometimes a really great picture can tip the balance to 

whether a story gets used. It can also project give an 

impression of integrity, taste and fun.



HOW DO I KNOW WHO TO CONTACT?

• Set up google news alerts for competitors – who are they talking to? Set up a Google 

alert

• Follow them on Twitter and get involved, comment perhaps on something on the day 

you’re sending out your release to prompt them

• Once you’ve identified them you can get alerts when they have work published via 

Journalist alerts or journalisted.co.uk

• Set up google news alerts for key words – ie ‘children’s food brand’, ‘auto enrolment’, 

‘popcorn brand’, ‘start-ups’, to get an industry view

• You can usually work out the email address from a formula. Contact numbers will be on 

the website or you can call the switchboard and ask for the journalist in person
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WHAT DO I DO WITH COVERAGE?

• Use it for social media AS LINKS

• Get the logo of the media outlet onto your website IMMEDIATELY

• Use it on product information

• Use it in investment pitches



GOOGLE NEWS ALERTS ON COMPETITORS



QUICK TOP TIPS…

• Write a short introduction outlining what the story is, introducing yourself and your 

business in two sentences

• Make sure you get the journalist’s name right

• Copy and paste the press release into the body of the email underneath the introduction

• Attach a picture of yourself or a relevant picture

• If it’s product placement, embed the images into the email, add the link to the website, 

price, sizes, colours etc

• If you can’t imagine reading the story or pitch you’ve written - don’t bother
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HOMEWORK

• Apply for awards – only if there is no fee

• Apply madly for competitions – there’s usually some coverage that goes with

• Reap good results socially

• Make sure they are relevant and add something
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Questions?

liz@enterprisenation.com
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