
HOW TO FIND INFLUENCERS



INTRODUCTIONS

• Alison Battisby founded Avocado Social, having 

worked in the social media marketing industry 

since 2008.

• Alison has been involved in some ground-breaking 

social media projects for brands including Tesco, 

Estee Lauder, Brita and Yves Saint Laurent as well 

as a range of UK start-ups and growing enterprises.

• She has plenty of experience training top UK 

brands including BBC, John Lewis, Debenhams and 

Neal's Yard Cosmetics.





Influencer marketing is using an influential 
person to share your brand’s key 

messaging. 

It’s great for generating brand awareness, 
changing perceptions and encouraging 
sales of a particular product or service.



WHO ARE INFLUENCERS?

• Influential social media users

• Bloggers, vloggers and social-only

• 86% of marketers use influencer marketing



WHO ARE INFLUENCERS?

• “Power, Macro and Micro”



WHY USE 
INFLUENCERS?

• Gain brand awareness by reaching a targeted, engaged 

audience

• Drive sales by gaining a stamp of approval

• 74% of consumers trust opinions they find on social media to 

help them make the right decision about buying a product

• 49% of Twitter users rely on influencers for product 

recommendations. 40% have purchased something after seeing 

it being used by an influencer on social media. 



WHY USE 
INFLUENCERS?

• Access different styles of creative content

• Use this content on your own channels

• Influencers have a higher average engagement 

rate than brands (5.7% vs 2-3%)



How many of you are 
already using influencer 
marketing techniques? 



EXAMPLES OF INFLUENCER POSTS



EXAMPLES OF INFLUENCER POSTS



EXAMPLES OF INFLUENCER POSTS



BENEFITS OF INFLUENCER CAMPAIGNS

• Access different styles of creative content

• Use this content on your own channels

• Influencers have a higher average engagement 

rate than brands (5.7% vs 2-3%)



TOP 10 TIPS TO ACTIVATE AN 

INFLUENCER OUTREACH CAMPAIGN

1. Establish your objectives:

2. Confirm your budget: 



TOP 10 TIPS TO ACTIVATE AN 

INFLUENCER OUTREACH CAMPAIGN

3. Begin your research: A key part of your 

campaign is to research what already exists

• Competitor research

• Hashtag research



TOP 10 TIPS TO ACTIVATE AN 

INFLUENCER OUTREACH CAMPAIGN

4. Make a list of key influencers you find:

Instagram collections, Twitter lists, 

Excel spreadsheet



TOP 10 TIPS TO ACTIVATE AN 

INFLUENCER OUTREACH CAMPAIGN

5. Create a pitch: DM, email, website form, giftpack via post? 

• There needs to be a value exchange – discount code for their audience?

• Think about exclusivity 

• Contact them via their preferred message



TOP 10 TIPS TO ACTIVATE AN 

INFLUENCER OUTREACH CAMPAIGN

6. Timing: When will the posts go out? 

7. Provide Guidelines: Is there a hashtag, or type 

of post you require? Ads only!

8. Consider Your Usage: Where and how will you 

share the content? 



TOP 10 TIPS TO ACTIVATE AN 

INFLUENCER OUTREACH CAMPAIGN

9. Measure: Reach, engagement, clicks, new 

followers, conversions

10. Maintain: How will you maintain this 

relationship? 



ADDITIONAL SOCIAL MEDIA HELP



ADDITIONAL SOCIAL MEDIA HELPTHANK YOU!


